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testing contracts. cash. Pending approvals from the companies’
But all along, one ques-  respective boards and various regulators, the PHARMA: COI]]p any faces
tion persisted: What hap-  deal is expected to close later this quarter. . .
pens when the Covid wave Inform Diagnostics is one of the largest cash crunch to fund plpelllle
subsides? independent pathology laboratories in the
On April 18, that post-  United States, providing patient diagnoses in By HOWARD FINE Staff Reporter

HEALTH CARE: Fulgent
to buy Texas testing company

By HOWARD FINE Staff Reporter

In just over two years, Temple City-based

Fulgent Genetics Inc. has grown from a Hsieh Covid picture began to  gastrointestinal pathology, dermatopathology.
modest genetic testing company with $32  emerge as Fulgent announced it had agreed hematopathology and several others, along Fifteen years ago, Brentwood-based biophar-
million in annual revenue to a behemoth to buy Irving, Texas-based Inform Diagnos- ma company CytRx Corp. was flying high, with
with nearly $1 billion in revenue last year, all  tics Inc. from New York private equity firm Please see HEALTH CARE page 93 its share price topping $150 as investors poured
- I N money into its efforts to develop drugs to fight
Boss: Brian Saenger at T~ = 3 N— cancer and other dlsee}ses. )
Ratkovich’s downtown : RN | san POV But the company’s fall since then has been
L.A. headquarters. o \ F i I i steep as investors have largely passed on its
’g/"— Please see PHARMA page 95

| UK Companies
Prolific in L.A.

INVESTMENT: Japan and
France big employers here, too

By MEDIHA DIMARTINO

Princess Cruises counted nearly 3,100 peo-
ple on its payroll in L.A. County last year.
HSBC Finance Corp. employed 1,245 and
Deloitte & Touche 1,000. All have corporate
roots in the United Kingdom — which has a high
concentration of companies in Los Angeles

Please see page 6

By HANNAH MADANS WELK To date, the company has 18 million very supportive, the team has been very
Staff Reporter square feet of projects either completed or supportive and it was a really seamless tran-
under development and has 2 million square  sition. I've been spending this year and last

t’s been just over a year since Brian feet currently under management. year doing a couple of things of note. One is
I Saenger took over the helm of Saenger, who was previously the com- prioritizing some civic and business engage-

downtown-based Rakotvich Co.,one of  pany’s chief operating officer and g 1 ments and pursuing several new opportu-
the largest development companiesin L.A.,  counsel, took over last February from nities, so it’s been good. I can’t believe it’s Long Beach suddenly is seeing a good deal of
and it’s been a busy year at that. founder Wayne Ratkovich, who stayed on ~ been a year,” Saenger said. 3 activity from real estate interests. Why? For

During that time the company has pro- as chairman. He is not involved in day-to- As for new acquisitions, Saenger said the s one, “It's the only downtown in L.A. that's on the
gressed on plans for one mega-project, day operations but acts in an advisory role, ~ company is interested but hasn’t seen a lot 2 water;” one broker said. Also in this section: How
has filed a lawsuit in hopes to start another helping to make deals and works on bigger  of properties go to market. ; some redevelopers are turning i office
and has worked on maintaining its existing  projects. z complexes into much-in-demand industrial sites.
portfolio. “It has been really great. Wayne has been Please see DEVELOPMENT page 94 § BEGINNING ON PAGE 17
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MAICNIO: 5 RESIDENTIAL REAL Omaze, which runs sweepstakes for
ESTATE DEVELOPERS nonprofits, hires tech veteran as CEO. Page 3

Ranked by number of
units sold in L.A. County
See page 31

Warner Bros. Discovery Debut
Merger of Warner Bros. in Burbank, right, and
Discovery creates media company. Page 10
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Development: Ratkovich Has Eye on Conversions

Continued from page 1

Still, Saenger said the company is open to
industrial to office conversions and retail to
mixed-use or multifamily property conver-
sions.

“We think there is going to be cost savings
in converting exiting buildings to a different
use.” Saenger said, adding that construction
costs are high right now for new builds.

West Harbor

One of Ratkovich Co.’s biggest projects in
the works now is West Harbor, a 42-acre retail
center in San Pedro with a 6,200-seat amphi-
theater. It is working on the project with San
Pedro-based Jerico Development Inc.

The site was formerly known as the San
Pedro Public Market. Ratkovich secured a
50-year ground lease for the site.

The $150 million project recently raised
$35 million in equity financing from Osprey
Investors, bringing the total raised to $65
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RATKOVICH CO.
FOUNDED: 1977
HEADQUARTERS: Downtown
NEW CEO: Brian Saenger
FOUNDER AND CHAIRMAN: Wayne Ratkovich
BUSINESS: Real estate developer

EMPLOYEES: 25

NOTEWORTHY PROJECTS: The Alhambra, The
Hercules Campus, The Bloc, 5900 Wilshire

IN DEVELOPMENT: West Harbor in San Pedro
UNDER MANAGEMENT: 2 million square feet
PORTFOLIO: 18 million square feet either complet-
ed or under development

Renderings: Above and right, Villages at The Alhambra will have 900,000
square feet of office space, retail, a gym and walking areas. Office tenants
will include USC and various departments of L.A. County.

million of outside equity.

“This significant investment from Osprey
Investors is another example of the strong
interest from institutional partners in West
Harbor,” Wayne Ratkovich said in a state-
ment. “West Harbor is one of the most unique
projects I have been involved with, and it is
truly the future of waterfront destination din-
ing and entertainment in Southern California.
This new equity investment is a major vote of
confidence in our vision for West Harbor.”

Saenger said that early in the pandemic
“retail leasing was challenged” but had since
rebounded at the center.

“When Covid started there was a bit of a
slowdown on tenant interest. You had retail
tenants that were trying to keep the businesses
they had open and weren’t focused on expand-
ing to new locations, but as we rounded the
corner into 2021, that changed.” he said.

Tenants that will be at the center include
Yamashiro, a popular restaurant in Holly-
wood: Hopscotch, a light and art museum;
and Mike Hess Brewing.

West Harbor is expected to break ground
later this year and be completed during the
second half of 2023.

Tenants, Saenger said, are excited by the
location and the amphitheater, which will
draw in visitors. The tenants that have already
been announced for the center, he added, are
enticing other tenants to sign leases as well.

Still. Saenger said the company is working
on getting the right tenant mix, which will be
amix of restaurants, retail and entertainment.

The Alhambra

The Villages at The Alhambra, one of
Rakovich’s biggest proposed developments,
has stalled.

The 40-acre The Alhambra is already a
mixed-use project with 900,000 square feet of
office space, with office tenants such as USC

and various L.A. County
departments. It also has
a gym, putting green,
retail and walking areas.

Seanger said in the
last year the company
expanded or rented more
than 150,000 square feet
of space at the center
despite the pandemic
and saw strong rent col-
lections.

Ratkovich Co. has
proposed to add The Vil-
lages at The Alhambra,

a project with 790 res-
idential units replacing
parking lots and storage
at the mixed-use site. The residential units
would be a mix of for-sale and rental units.

In October, the Alhambra City Council
denied the proposal. In January, Ratkov-
ich Co. filed a lawsuit trying to get the city
to approve the project citing the Housing
Accountability Act, a law that limits a city’s
ability to block developments that comply
with the area’s codes and regulations.

The city did not immediately respond to
requests for comment on the lawsuit.

“We felt very strongly that we had a case
under the Housing Accountability Act and that
we will prevail,” Saenger said. He expects to
have a decision made by the courts by the end
of the year.

Kitty Wallace, an executive vice president
and multifamily expert at Colliers, said there
has been a “tremendous amount of construc-
tion” in the San Gabriel Valley which has
always been a “popular pocket” for multifam-
ily development.

Future
Currently, Ratkovich Co. is pursuing

roughly 1 million square feet of opportunities,
according to Saenger.

The company is also working on making
sure its existing properties are doing well.

The Alhambra is more than 90% leased
and The Hercules Campus in Playa Vista—
formerly home to Howard Hughes’ aircraft
hangar—is 100% leased. It counts Google,
YouTube Studios and ad agency 72andSun-
ny as its tenants.

Saenger said the company was incredibly
excited about its development pipeline.

“The fun part is the creative part and that’s
what we’re looking to do.” he said.

And while Covid has not had a large
impact on the design of the company’s proj-
ects, Saenger said the company has been
“monitoring what clients are going to want
when they lease office space or retail space
and we’re keeping an eye on what that’s going
to look like.”

“Other than monitoring and being respon-
sive to tenant needs, I dont think it’s really
changed for us our view on the city of Los
Angeles and the types of projects we want to
do.” he added.
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